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Checklist: Finding and Reaching Your 
Target Audience 

Use this checklist to define your target audience clearly, connect with the right readers, and align your book marketing strategically. Check off what’s already in place—and identify 

where you can improve further. 

1. The Basics of Your Target Audience 

Question Yes [ ] No [ ] 

I know who my book is written for.   

I know the age group of my target audience.   

I understand which genres, tropes, or themes interest my readers most.   

I can explain why these readers would choose my book.   

I understand the typical wishes, problems, or needs of my audience.   

2. Demographic & Psychographic Traits 

Question Yes [ ] No [ ] I have explored my audience’s lifestyle, interests, and values.   

I know which emotions my book should evoke.   

I know comparable books or authors my target audience already reads.   

I understand the expectations readers have for my genre.   

I know which themes or topics matter most to my audience.   

3. Personas & Audience Profiles 

Question Yes [ ] No [ ] 

I have created at least one detailed target audience profile or persona.   

I can describe my ideal reader as specifically as possible.   

I know how this person discovers and consumes books.   

I have consciously separated different audience groups or subgroups.   

I regularly review my audience profiles based on feedback or reviews.   

4. Platforms & Visibility 

Question Yes [ ] No [ ] 

I know which platforms my target audience uses most.   

I have selected suitable channels for my book (e.g., BookTok, 

Bookstagram, Goodreads, or newsletters). 

  

I know which types of content could work well on these platforms.   

My marketing strategy focuses not only on promotion, but also on value 

and entertainment. 

  

I use platforms and formats that genuinely fit both my book and my 

personality. 
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5. Storytelling & Emotional Reader Connection 

Question Yes [ ] No [ ] 

I know which mood or emotion my book should convey.   

I use storytelling to connect with readers emotionally.   

I can clearly explain what makes my book unique.   

My communication feels authentic rather than purely promotional.   

I show personality and share insights into my work as an author.   

6. Book Marketing & Discoverability 

Question Yes [ ] No [ ] 

I have researched suitable keywords for my book.   

I pay attention to clear positioning in my title, subtitle, and description.   

I know comparable titles and how they are positioned in the market.   

I think about reviews, bloggers, or ARC copies early on.   

I consider visibility on platforms such as Amazon and online bookstores.   

7. Content & Long-Term Strategy 

Question Yes [ ] No [ ] 

I have ideas for recurring content or formats.   

I plan content with a clear audience and specific value in mind.   

I think long-term, not just until launch day.   

I have a basic strategy for social media, my website, or newsletters.   

I know what action I want readers to take after seeing my content.   

Evaluation • Many “yes” answers across most sections → You already know your target audience 

very well and have built a strong foundation for successful book marketing. • Some “no” answers in audience and persona sections, but fewer in visibility or 

marketing → Your foundation is solid, but you should focus more on platforms, content, 

and reach. • Many “no” answers across multiple sections → Your target audience is not clearly 

defined yet. Take more time to develop your readers, emotional positioning, and 

communication channels strategically. 

Final Thought 

Successful book marketing does not begin with advertising—it begins with understanding 

your readers. The better you understand who you are writing for and which emotions your 

book should create, the easier it becomes to build visibility and genuine reader connection. 

For more in-depth tips, see the related magazine article: 

> Reader Engagement & Storytelling: Self-Publishing Marketing with Heart 

https://www.grin.com/selfpublishing
https://www.grin.com/en/magazin/self-publishing/reader-engagement-storytelling-self-publishing-marketing-with-heart/
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For more useful tools and resources, check out our newsletter here: 

https://www.grin.com/en/newsletter/  

https://www.grin.com/selfpublishing
https://www.grin.com/en/newsletter/
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